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David oversees Google's partnerships and alliances with leading providers of content and
information. In this capacity, he directs the business development and operational execution of
deals with Google's print, multimedia, and local content partners. He also works closely with
Google's product management and engineering organizations to develop new products and
services with this content.

Prior to joining Google, David was at Time Warner, most recently as the Chief of Staff for the
Media & Communications Group. There, he worked on strategy, cross-divisional initiatives,
general operational issues, and new business formation, particularly in digital distribution and
broadband content and services. Before joining Time Warner, he was a partner at Arts Alliance, a
trans-Atlantic venture capital firm focusing on digital media, information technology and business
services.

David started his career in media at NBC, where he led some of NBC's first cross-media
partnerships involving television programming, on-air promotion, direct response marketing, third
party websites, and retail entertainment products. He is a former management consultant with
Bain & Co.

David is a graduate of Harvard Law School and Harvard College, where he graduated Magna
Cum Laude in Government.



