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JENNIFER KALAT NAMED Beauty Managing Director OF Meredith 360°

NEW YORK, NY (November 18, 2009) – Meredith Corporation [NYSE: MDP], the leading media and marketing company serving American women, today announced that Jennifer Kalat has been named Beauty Managing Director of Meredith 360°, a newly created position. Meredith 360° is a strategic marketing unit, providing clients and their agencies with unparalleled access to the vast portfolio of media products and services Meredith has to offer.
Kalat will be responsible for increasing visibility and awareness of Meredith within the beauty community and leveraging Meredith’s unique assets and capabilities across multiple platforms to grow company revenue in the beauty category. She will report directly Jeannine Shao Collins, Senior Vice President of Meredith 360°.

Kalat joins Meredith from The Wall Street Journal where she served as Luxury Account Manager for the past year. Prior to that, she spent eight years at Condé Nast Publications as a Beauty Director. Earlier in her career, Kalat spent nine years in various sales positions at Meredith brands including Ladies’ Home Journal.

“Beauty plays a vital role in the lives of the millions of American women that Meredith reaches through its media brands,” says Shao Collins. “We’re thrilled to have a beauty veteran like Jennifer on board to create bridges between these women and the marketers that want to reach them.”

Kalat earned a bachelor’s degree from Boston University. She will be based at Meredith Corporation’s New York offices at 125 Park Ave.

In the near future, Meredith will be rolling out the exclusive findings of a new study examining beauty from the Gamma woman’s perspective. This research is a follow up to Meredith’s “Gamma Factor” report.

About Meredith

Meredith is the leading media and marketing company serving American women. Meredith combines well-known national brands - such as Better Homes and Gardens, Parents and Family Circle - with 12 local network-affiliated television brands in fast-growing markets and a robust online presence through the Meredith Women's Network, the first brand network comprised of premium websites geared toward the topics that matter most to women. The Meredith Women's Network engages more than 15 million unique visitors monthly, and includes The Better Homes and Gardens Network (Better Homes and Gardens, Better Recipes and MixingBowl); The Parents Network (Parents, American Baby and Family Circle); and The Real Girls Network (DivineCaroline®, Fitness, More and Ladies' Home Journal). Meredith also features full-service marketing solutions capabilities that provide national and international companies with innovative and cutting-edge marketing services. In the last three years, the company has significantly added to its portfolio through acquisitions and investments in the digital, mobile, word-of-mouth, health care and database areas. 
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