
Music Downloads Drive Sale 
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TEST
Tested Elle September issue

Offer: Free Music Download from a 
choice of 5 songs and artists

Promoted offer on the cover with a 
sticker

Bind in card inside the magazine had 
access code and directed consumer to a 
website
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RESPONSE
Test conducted in 7.5% of the draw 

(66K copies)

4,300 downloads redeemed

13% redemption rate on units sold 
and 6.5% on the draw

Lift in sale more than paid for the cost 
of the downloads, sticker, and bind in 
card
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Promotion

Cover Sticker 

Bind in Card with Instructions and 
Claim Code
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TEST RESULTS

Unit sales in the test (download) group 
up +44% vs. prior 8 month average

Unit sales in control (non-download) 
group where up  +8% vs. same prior 
period

Overall “test group” experienced a      
+36% lift vs. control group

Test group up +62% vs. same issue 
prior year while control down -17%
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WOMAN’S DAY
Tested March issue

Offer: Free book (novel) download

Promoted nationally on the cover

Early results are encouraging


