N the world of cross-media
accountability, warm and
fuzzy won’tcut it
anymore.




~acl: Magazines
drove purchase intent
more than TV or online.
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~act: Across categories,
magazines most
consistently influenced
purchase intent.
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~act: Magazines
drove purchase intent
nearly 3X more than
TV and 6X more

than the Internet.

Dynamic Logic CrossMedia Studies 2006

Purchase Intent Pre-Control
Aggregate of 20 Studies || Post-Exposed

Point Difference
Magazines

Note: Results reflect the average point lift for each medium across the 20 studies.
Source: Marketing Evolution 2006

Purchase Intent by Category

Percentage Point Difference Between Pre/Post Analyses or Test/Control

Category Magazines TV Online
Automotive +5 +3 +2
Entertainment +6 +1 +4
Electronics +3 +4 0
General +4 +1 +1
Pharmaceutical +3 +2 0

Note: Results reflect the average point lift for each medium for the specified category.
Source: Marketing Evolution 2006

Incremental Effect of Medium on Brand Metrics
Average Percentage Point Increase in 17 Studies Hn

Over Unexposed (Control) Baseline
Online

Aided Brand Awareness [ | Magazines

Ad Awareness
3 s

Message Association

BINSE | ss [T 107

Brand Favorability

30 123

Purchase Intent/Consideration

B v, 135

Source: Dynamic Logic CrossMedia Research Studies 2006


http://www.magazine.org/content/Files/MEFullStudy2006.pdf#page=12
http://www.magazine.org/content/Files/MEFullStudy2006.pdf#page=12

Fact: Magazines were Aggregate Trends Across I Magazines

) the Purchase Funnel L R
the most cons|stent Percent (%) of 20 Studies in Which Purchase Funnel [ online
Metrics Were Positively Influenced by Medium
performer, prOdUCIng Total Brand Awareness Brand Familiarity

93%

a positive result in e 78%

the most stages of the
purchase funnel and in
the most campaigns.

Measuring Media Effectiveness, Marketing Evolution 2006

Purchase Intent
80%

S

Note: Not all studies included each purchase funnel metric for every media.
Source: Marketing Evolution 2006

m i Effectiveness of Media at Driving
FaCt - MagaZInes Consumers to the Web
were more effective Magazines
26%
than TV OI" radIO Broadcast TV
- = o= 17.8%
in driving people to Cable TV
- - 16.4%
advertiser websites. Newspapers
ICOM, American Advertising Federation (AAF) 2006 13.7%
Radio
11%
8.2%
6.8%
Source: ICOM, American Advertising Federation (AAF) 2006
u H Cumulative Effects of Different Media Combinations
FaCt - MagaZI nes Aggregate of 10 Studies — Pre/Post Point Change (Index Versus TV Alone)
played a key rOIe in Key: T=TV 0= Online M= Magazines
= Brand Awareness Brand Familiarity Purchase Intent
boosting the overall
T 100 100 100
performance of . B o o
marketlng campaigns. T+M B s . pn
Measuring Media Effectiveness, Marketing Evolution 2006 T+M+0 182 _ 161 _ 151

Note: Results reflect the impact of different media combinations expressed as an index with TV as
a base medium. Results are an aggregate of 20 studies, 10 of which had sufficient sample size to
examine each combination of media (index versus TV alone). Source: Marketing Evolution 2006


http://www.magazine.org/content/Files/MEFullStudy2006.pdf#page=7
http://www.magazine.org/Advertising_and_PIB/Sales_Edge_and_Behind_the_Numbers/19837.cfm
http://www.magazine.org/content/Files/MEFullStudy2006.pdf#page=6

Want more facts?

A Guide to Measuring ROl and ROO Across Media

www.magazine.org/engagement

COMPREHENSIVE RESOURCES ENGAGEMENT

MPA Magazine Handbook provides facts and figures Engagement: Understanding Consumers’ Relationships

about how magazines—alone or with other media—can with Media provides an overview on what is known about

help advertisers achieve marketing goals. Includes magazine engagement, including its many elements, how it is measured,

effectiveness studies, circulation trends and magazines’ how it varies by marketing segment, and engagement’s

editorial strengths. link to accountability.

Ten Top Reasons to Advertise in Magazines Magazine Reader Experience Study (conducted by
Northwestern University) examines what consumers experience

Understanding Circulation: A Guide for Buyers and Sellers when reading a magazine and how those experiences drive

offers insights on key strategic concepts in circulation to help readership and advertising impact.

facilitate communication between advertisers and publishers.
ACCOUNTABILITY

Case Studies and Magazine Plans That Work spotlight

successful magazine plans. Case studies of the Kelly Awards’ Accountability: A Guide to Measuring ROl and
finalists are available in WINNERS magazine and as a gallery ROO Across Media provides an easy-to-understand overview
exhibit and video presentation. of accountability: what it is, how it is measured, and what has
been learned to date.
TARGETING
These resources analyze effectiveness across the purchase
Quantifying Influentials’ Relationship with Magazines funnel and media mix dynamics, providing compelling proof
reveals that Influentials—the 21 million Americans who influence that magazines positively impact sales:
the decisions of the rest of the population—rank magazines as —Measuring Media Effectiveness Full Study and
their key source of news and information and find magazine Executive Summary (conducted by Marketing Evolution)
advertising valuable. —How Media Measure Up: Financial Services, Personal
Care Products, and OTC/Healthcare Products
MPA Market Profiles (Most recent updates available online) (conducted by Hudson River Group)
consolidate advertising and magazine usage research from more —Measuring the Mix
than 30 sources on four increasingly important targets: (conducted by Marketing Management Analytics)
— Teens —What Drives Automotive Sales
— Hispanics/Latinos (conducted by Hudson River Group)
— African Americans/Blacks —Focus on the Bottom Line
— Asian Americans (conducted by Hudson River Group)
To learn more about the many ways magazines can drive sales, go to MAGA‘“&ES. UVE 3;'-{0140 THE PAGE. ‘
www.magazine.org or e-mail Wayne Eadie at weadie@magazine.org. {bFAS Th’AT Magazine Publishers of America




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


