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The Economist launches new pay wall 

The Economist today announced it will begin experimentation with a new website pay wall from October 13th. The existing pay wall, which allows non-subscribers to the magazine web access to editorial published within the last 12 months free of charge, will now apply to all content over 90 days old. In addition, “This week’s print edition (http://www.economist.com/printedition/)” - the section of The Economist’s website which allows users to browse online the current edition of the magazine - will be available to subscribers only.

Ben Edwards, publisher of The Economist's website, said: “The Economist brand has innovated and expanded online, moving beyond making the magazine available via the internet to become a hub for intelligent discussion and debate. Our intention is to continue to develop intelligent discussion as a free, advertising-supported experience, but to charge for the weekly magazine online.

“Through “This week’s print edition” we offer readers an online experience of reading the magazine. We consider this to be a premium reading experience and plan to develop the online edition of our magazine for our most loyal and engaged readers: subscribers. We will continue to encourage both subscribers and non-subscribers to participate in the extraordinary discussions we host on www.economist.com, Facebook and elsewhere, catalysed by our breaking news commentary, our blogs and audio-visual content, and by our award-winning debates."
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About The Economist  (http://www.economist.com )

Edited in London since 1843, The Economist is a weekly international news and business publication offering clear reporting, commentary and analysis on world politics, business, finance, science, technology, culture, society, media and the arts.  The Economist has a North American circulation of 810,000, a global circulation of more than 1.4 million and 4 million monthly unique visitors at Economist.com.  Because of its international editorial perspective, it is read by more of the world’s political and business leaders than any other magazine.  
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