Ann S. Moore
Chairman and Chief Executive Officer
Time Inc.

Ann Moore was appointed chairman and chief exeeuificer of Time Inc. in July
2002. In this position, Moore oversees the worldaling magazine company. Time
Inc. publishes more than 120 magazines, whiehread nearly 250 million times
worldwide on a monthly basis, and account for apipnately 20 percent of total
advertising revenues of U.S. consumer magazines.

Before assuming her current position, Moore seagdxecutive vice president of Time
Inc. since June 2001, responsible for the busiaedgevelopment operations for several
of the most popular consumer magazines in publishifime, People, In Style, People
en EspafolandReal Simpleln addition, she managed the consumer marketingiah

of Time Inc.

Moore joined Time Inc. in 1978 as a corporate foahanalyst and subsequently served
in key executive positions &ports lllustrated, Fortune, MonendDiscovermagazines.
She was the founding publisher@&ports Illustrated for Kidgn 1989, until going to
Peopleas its publisher in July 1991.

She was named presidentRéoplein 1993. During her tenure, Moore took what was
already the most profitable weekly magazine inul®. to new heights of success, both
domestically and internationally. Under her guidameoplegrew from a single title to
the centerpiece of a thriving magazine family—spigroff the AustralianVho Weekly
followed byln Style, People en EspafiahdReal Simpleas well asn Stylés growing
international franchise.

A native of McLean, Va., Moore graduated from Vantile University in 1971 and
received her M.B.A. from Harvard Business Schod378. She joined Time Inc. later
that year.

Moore serves on the board of directors of Avon Botg] Inc. and the Wallace
Foundation. Her numerous awards and honors indladappearance on Fortune
magazine’s list of “The 50 Most Powerful Women imérican Business” for all ten
years of its existence.

In 2003, Moore received the first annual Time Wai@wic Leadership Award, which
recognizes the senior executive at the companydeles the most to foster a spirit of
employee volunteerism and corporate responsibility.



