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Magazine Publishers of America
“Shoppers”

Adweek

Turns out that readers also value magazine
ads as part of their reading experience.

Good to know in this zap-crazy world.
Find this and many new insights to

better connect with consumers in
Northwestern University’s 

groundbreaking study at
www.magazine.org/

readerexperience.

MAGAZINES MAKE A DIFFERENCE

SHOCKING EVIDENCE REVEALS 
ADVERTISING PEOPLE 

AREN’T THE ONLY ONES 
WHO READ MAGAZINES 

FOR THE ADS.


