BEEN A WHILE SINCE
YOU HAD NEW LEARNING
TO INCREASE YOUR
AD IMPACT?
THAT JUST CHANGED.

In an important new study, Northwestern
University discovers that how readers
experience magazines can positively
affect an ad’s impact. To learn more
about the different ways people
connect with magazines and
the ads within them, visit
www.magazine.org/
readerexperience.
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'MAGAZINES MAKE A DIFFERENCE
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