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That’s what Northwestern University
did. They uncovered 39 revealing

reader experiences in a
groundbreaking study,

providing you with new tools
that will forever change

the way you connect
with consumers.

To find out more, 
see below.

MAGAZINES MAKE A DIFFERENCE.

TO MAKE BETTER ADS,
JUST OPEN UP THE MINDS
OF MAGAZINE READERS
AND LOOK INSIDE.


