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51% 
Print+Digital Editions
930.5 Million

32% Mobile Web
602.4 Million 

13% Web (Desktop/ Laptop) 

244.0 Million 

4% Video
80.1 Million 

January 2017
1.86 Billion

January 2016
1.79 Billion

Audience Growth +3.7%

Audience Mix
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Print+Digital Editions
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33% Mobile Web
592.5 Million

15% Web (Desktop/ Laptop) 
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3% Video
50.9 Million

January 2017


